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210 mAaio10 PG vPOTEPNC EPELYNTIKNC HlaTp1PriC mov e€eTdlEL TA «OLVOLTONPATA WC KATAVAAWTIKO
IPoioY», TO £pyo avTd elvot Pl oxeblHOTIKT IPOTAOT YA TN PEYAA0DIIOAN Tov M1Advov, N omoia arookormel
ot dnuiovpyla IPOTWPIWWY YWPWD AAVIKNAC TWANONC OVYKEKPLIEDWD TLDALOONIATWY.

O KaTaAANAGTEPOC YWPOG Yo Eva oyEBLo/oydAto Ba itaw n Galleria Vittorio Emanuele II. To épyo BplokeTat
akplpwe ot «kapdid Tov M1Advov». Zodue o€ Eva dy1 Kol T000 PUKPIO PEAAOD, OTTOV 0 KATADXAWTIONOG



EYEL KUPLAPYNOEL, KAl TO IO ONUAVTIKG aOPWITIVO YAPAKTNPLOTIKO £Yel yivel To 1610 To mpoidv.

Ta cvvaoOpata eivatl onavwa. Ta cvvalodnpata ovaréyovtal. Ta cvvaloOpatTa nwWAovVTAL.
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"WELCOME TO THE NEO-EMOTIONS FOREST'
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sadness

disgust

enjoyment

LGALLERIA IS
COLLECTING

L GALLERIA IS

EXHIBITING) Mg

L GALLERIA 1S
SELLING

“SELL YOUR PAST FEELINGS
AND GET TOKENS"
"WATCH YOUR FEELINGS
BECOME DIGITAL ART"
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O "PURCHASE THE FEELING

OF THE MONTH'




O bpaocTnproTnteg
_ O ypfoTeg TWAODY TIC OLPALOONPATIKEG TOLG AVApPVNOEC 0T «ZNpeEla Zvvatodnpatiknc Hwinonc».

_AvuTéc o1 oLPATONPATIKEG ADAPVNOELC NETATPETIOVTAL O€ SNPIOTIN YNPLAKE £pya TEYVNC PE TN ¥PNOT
TEYYNTNG vonpooivng, oto «I'pyopo Movoeio Avapvoewp».

_ O yphoTeg eivat o€ B€om va ayopdlovy ovvalobnuaTa o€ IPoowPa mepimtepa mov TWAoLY «To E161KO
ovvaioOnpa tov prva».

To kévTpo TOL Ywpov KataAappdvetal ammd 5 H1o@opeTIKG mepinmTepa, MOV EVAAAGTOOVTHL KaTd TN Sidprela
oL £touc. Ta mévte ovvatodNuata tov Paul Ekman yivovtot e161kd kepdopata. H Xapd, o PoPoc, o Ovnudc, n
Anbia, n OAiyn.
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ZuvaoOnpaTika onpeia TWANONC

H avatolikn ko n 6T TTéPLYA KaAwaopilovy Toug YpNoTeg ae Evav avBlopévo YWPo, oL KAADIITETAL AIId
TEYVNTA PIadAovia pe Tepdotia AovA0DSI. METn aIId aLTA TA LIIEPUEYEON PUIaAOVIX prmopel Kavelc va Ppet
006vec on BEon TwY madaiwy PLTpwwy, pe Bonbodg TEYYNTAC PoNooHNC P& KaAwaopilovy TOVG YPHOTEC Kal
v ToL¢ {NTOOY VA TOVANOOLY TIG TAALEG TOVG ADAIVTTELG.



I'IHE NIGHT WE MET MEMORY WILL PAY HARD" }7

“HOW MANY TOK

ENS FOR A SAD MEMORY?"




I'pryopo Movoeio Avapupv1|oewD

O KeVTPIKOG G€ovag, N vOTIX Kat 1) BOpela ITEPLYX, PETATPEMOVTHL O€ vIIaiBplo povoeio. TepdoTiol omdpol
AovAovbiwy eivatl kpepaopévotl atov aépa Kat ivat ETotpot va avbicovy. Avtd ta Sid@oava AovAhovdia-
MLAWDEG €lvat pla opET HOVOEIAKNC EKOEONC, LIIEPTOVIOUEDT) KA1 New-age. XTO IPONYoDdIEDO 0TAd10 o1
avoPVNoElg LAAEYONKAD, Kal g avTd To 0TAO10 yivovTal TEYYT mov mapdyeTal aId TV TEYPNTH PONEIOTOVY
KOl cmoAapBaveTtal amd to Kowo.



l 1S SO BUSY. THEY CHANGE S0 FAST

I BET MY MEMORY WILL LOOK AWESOME

‘"DO YOUR REMEMBER THAT SUMMER NIGHT?"

“HEY! COME LOOK
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To ovoTtnpa

To 6épa Tov «MeyaAov Abed@oD» eivat éva emavadappavopevo Oépa og moAréc SuoTomkég Tavieg. Eva
obOTNHA IOV TPEMEL Do EMPAETIEL KAl DA EAEYYEL T TAVTA. Ml TepdoTia Kapdid mov aiwpeital Ko emPAETIEL.
Avti n Kopdid elvot 0 «eyKEQAAOG» avTNG TNC mapéppaong. Evag kK0p1og mov mapakoAovdel tTa mdvTo Kot
Kwel OAo Ta DRPOCTA.



‘IS THIS THING WATCHING US?”

OOK! A HUGE HEART!

L

‘ “DOES IT FED ON THE BULDING?” ‘
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’ THEARD IT'S COUNTING EMOTIONS. ‘
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\ *50 MUCH DATA TRAVEL THROUGH CORDS. ‘



Iepintepo «Xapa»

To mepimtepo «Xapd» £xetl oyeblaotel e161kA yia va avTiIpoowiedEL 0TIYPEG mOBIKNG evTuyiac. Eva tepdoTtio
apkoLHAKL oL KaTadappdvel To KEvTpo e Galleria. Evag pol yodvivog yiyavtag mov kahwoopilel Tovg
EMOKENTEC OTNY KapdLd ToL.

270 e0WTEPLKO TOL vIAPYEL Pl 6edTeEPT Hopt| mov ywpileta oe 600 emimeda. To emimedo 010 E6aog PrAoevel
pla oelpd amd avTOPaToug TWANTEG, WG ava@opd otn Slabikaoia YypNyopng ayopds, mov TWA0DD TO «E161KH
ovvoioOnua Tov PRV,

To 6ebtepo emimedo PrAo€evel To «Zahdvt KatavdAwong», Evav ywpo TOIIOL IapaTneNTNEiov, 6oL 01 YPNOTEC
PImopodY va aEPOLY PECW PG pApImac, va «EeTLAIEOLVY» Ta «DEX» TLVALOONIATA TOLC KAl DX
YPNOI0IIONTOLY Ta EWOIKE PUNYavaTa 0TNY KOPLPT YLa DX TX KATADXAWDTOLD.
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ITepintepo «®6Boc»

To 6ebTtepO mepinmTepo mov oyebldoTnKe eival aplepwpévo oto cvvaiodnua Tov «d®oBov». Tpia avbpwmva
KEQAALA-NAPIOVETEC aTId TOPOEAGDT) TAPAKOAOVOODD TOV YWPOo aId K&OE ywid.

To eowtepikd ywpiletar ka mAl o€ 600 emineda. To 10dyel0 PrAoEevel pia TANOWPA ALTOPATWY TWANTWD IOV
IwA0OD TO «e181K6 ovvaiodnua Tov pvax kal to Hedtepo emimedo Praofevel mia Hra@opeTikn ekboyT TOL
«Zahoviod KatavdAwong», 0mov o1 YpioTeg HIopoidy DA KATADAAWNOOLD TA «PPECKOAYOPATUEDO» TOVG
ovvooOnfpoTa.
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AwoBdoTte 0AOKANPN TNY epyaoia, £6w.

Postgraduate Thesis

Student: Sgouros Stavros

Supervising Professor: Frank Clementi

MSc in Interior & Spatial Design
Politecnico di Milano, Department of Design

Presentation: December 2022

Neo-Emotions: A hyperconsumerist tale in a dystopian Milan

In the context of a larger research thesis that discusses “emotions as a consumerist product”, this project is a
design proposal for the megalopolis of Milan, that aims to create temporary retail spaces selling specific
emotions.

The most suitable place for a project/commentary would be the Galleria Vittorio Emanuele II. The project is
located right in the “heart of Milan.” We are living in a not-so-distant future, where consumerism has taken
over and the most important human trait has become a product itself.

Emotions are rare. Emotions are collected. Emotions are sold.
The Activities
_Users are selling their emotional memories at the “Emotional Selling Points.”

_These emotional memories are becoming public digital artwork with the use of Artificial Intelligence at the
“Fast Museum of Memories.”

_Users are able to buy emotions in temporary pavilions selling “The Special Emotion of the Month.”

The center of the site is occupied by 5 different pavilions, rotating through the year. Paul Ekman'’s five
emotions are becoming special treats. Enjoyment, Fear, Anger, Disgust, Sadness.

Emotional Selling Points

The East and West wings are welcoming the users to a floral space covered in artificial massive flower
balloons. Through these over-scaled balloons one can find screens in the place of the old shop windows with
A.L assistants welcoming the users and asking them to sell their old memories.

Fast Museum of Memories

The central axis, South and North wings, are transformed into an openair museum. Giant flower seeds are
hung in the air, and they are ready to blossom. These clear pillar-flowers are a form of museum display,
overexaggerated and new-age. In the previous stage the memories were collected, and, in this stage, they
become A.I. generated art, enjoyed by the publics.

The System

The theme of the “Big Brother” is a recurring subject in many dystopian movies. A system that needs to
oversee and control everything. A huge heart levitating and overseeing. This heart is the “brain” of this


https://issuu.com/stavros.g.sgouros/docs/stavrossgouros_thesis_book_issuu_2

intervention. A watch-it-all master that pulls all the strings.
“Enjoyment” Pavilion

The “Enjoyment” pavilion is designed specifically to represent moments of childhood happiness. A massive
teddy bear occupying the center of Galleria. A pink fury giant welcoming guests in its heart.

In the interior there is a second structure divided in two levels. The level on the ground hosts a series of
vending machines, as a reference to the fast-shopping process, selling the “special emotion of the month.”

The second level hosts the “Consumption Salon”, a watchtower type of space where the users can ascend
through a ramp, pack their “new” emotions, and use the special machines on top to consume them.

“Fear” Pavilion

The second pavilion designed is dedicated to the emotion of “Fear.” Three porcelain marionette human heads
watching the space through every corner.

The interior is again divided in two levels. The ground level is home to a slew of vending machines that sell the
“special emotion of the month,” and the second level houses a different version of the “Consumption Salon,”
where users can consume their “freshly bought” emotions.

You can find the whole thesis at the following link: issuu.com


https://issuu.com/stavros.g.sgouros/docs/stavrossgouros_thesis_book_issuu_2

